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HIGHLY SENSITIVE PEOPLE — Experience Life Magazine © ALICIA BUELOW



GUT INSTINCTS — Experience Life Magazine © ALICIA BUELOW



IDENTITY SPLASH PAGE — Yard Dog TV © ALICIA BUELOW
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WINE LABEL DESIGN — Cabell Estates © ALICIA BUELOW
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DARWIN FEATURE — UU Magazine © ALICIA BUELOW
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BASEBALL OPENER — Seattle Mariners Hit it Here Café Mural

© ALICIA BUELOW
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A MONK’S BRAIN — Discovery Channel Magazine © ALICIA BUELOW
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IDENTITY SPLASH PAGE — SideStreet Productions © ALICIA BUELOW
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KLEIN HOTEL TRIALS — LA TIMES
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NO-FAIL FITNESS — Health & Fitness Magazine © ALICIA BUELOW



ENDINGS — Middlebury College © ALICIA BUELOW
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PROTECTION — Real Home



DESIGNING WITH ADOBE ILLUSTRATOR — Adobe Syatema, Inc © ALICIA BUELOW



TRIMMING A TIMELINE, WORKING WITH COLOR BOOKS — Adobe Systems, Inc © ALICIA BUELOW



WORKING WITH TYPE LIBRARIES, CREATING ACTIVE BUTTONS — Adobe Systems, Inc © ALICIA BUELOW



MEROLA OPERA SERIES IDENTITY IMAGE — SF Opera © ALICIA BUELOW



LIFE COACH IDENTITY IMAGE — Nicola Raadsma © ALICIA BUELOW
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ENVIRONMENTAL CONSCIOUSNESS — Microsoft © ALICIA BUELOW
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TIME MANAGEMENT — US News & World Report © ALICIA BUELOW




HR MAGAZINE SPOT ILLUSTRATIONS— Scholastic © ALICIA BUELOW
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EMAIL SOLUTIONS — Cisco Systems © ALICIA BUELOW




LAURA AUSTIN WILEY

JITTERBUG WALTZ — Laura Austin Wiley © ALICIA BUELOW



LAURA AUSTIN WILEY

DINNER ON THE MOON - Laura Austin Wiley © ALICIA BUELOW



After Effects CC

Visual Effects and Compositing
STUDIO TECHNIQUES

Mark Christiansen

AFTER EFFECTS BOOK COVER — Scholastic © ALICIA BUELOW



e

L regs A e Hoe it :
i 4

BOSTON FLOWER SHOW POSTER — MASS Horticultural Society © ALICIA BUELOW




Detier strategy

John Seely Brown and John Hagel Il

is one subject guaranteed to make a chief
executive’s eyes glaze over. For many CEQs, the topic is mysterious.
Even for those who understand technology better, it is a sore subject because
today’s IT architectures,’ arcane as they may be, are the biggest roadblocks
most companies face when making strategic moves.

;| Strategists have largely discredited classical notions of strategy formation

The empty biennial reviews of yesteryear are gone, superseded by “radical
incrementalism,™ which emphasizes rapid waves of near-term (6- to 12-
month) operational and organizational initiatives brought into focus by a

shared view of a company’s much longer-term (five- to ten-year) strategic

direction. A quick sequence of focused incremental shifts can produce

Harvard Business Review 14

FLEXIBLE IT — Harvard Business Review © ALICIA BUELOW
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Bytes and bi
meet biotec

It takes supercomputers to decode
biology, and tech firms are on the case

BY PAMELA SHERRID

he market for the most powerful su-

percomputers used to be dominat-

ed by America’s weapons labs,

where scientists use them to sim-
ulate nuclear explosions. But the atom is
being overtaken by the genome—the ge
netic blueprint of humanity—and now it’s
the biologists, not just the bomb makers,
who are demanding the fastest machines
the tech companie: 1 produce.

It's hard to find a kind word to say about
the technology sector these days. But if
there is life among the ruins, it is this:
High tech and biotech are teaming up in
big-dollar partnerships that could revive
some ailing companies. More important,
the combination of computing power and
scientific know-how promises to untangle
the secrets of genes and proteins, speed-
ing the development of drugs that could
treat cancers and a host of other diseases,

Even the weapons labs, of all places, are
blessing the union: Sandia National Lab
oratories recently announced a business
deal that would have been unthinkable a
few short years ago. The lab, the path-
:aking biotech company Celera Ge
ics, and the computer giant Compagq
ning up to design the world's

stest computer, capable of performing
100 trillion operati
10 times as f:

tate of the art.

(= FOWIng -
t for high-performance su-
dy, and the real boom
3 A is digital informa-
tion,” says James Pierce, a professor at
Philadelphia’s University of the Sciences.
“Life is an expression of information;
that's why it’s so beautifully adaptable to
computers.” The computer industry is
adaptable, too. IBM is rushing to sell life
sciences companies everything from su-

a2 U.S.NEWS & WORLD

percomputers to E-commerce tools, while
the burgeoning market for biochips, tiny
silicon wafers embedded with genetic r
terial, has attracted high-tech power-
houses such as Motorola, Corning, and
Agilent. In the new merger of infotech and
biotech, biologists and drug companies
will spur advances in computing power
while computer geeks will play a pivotal
role in the drive to treat disease.

Share the wealth. The marriage is also
very much about money. High-tech com-
panies are reeling these d from a fall-
off in demand for everything from PCs to
Web routers. Biotech is * haven. IBM
estimates that worldwide sales of infor-
mation technology in the life-sciences field
could reach 543 billion in just three years.
The bounty will be shared across the in-
fotech world, from makers of database
tools such as Oracle Corp. to computer-
storage giants such as EMC Corp.

The bonanza for infotech companies in
life sciences, says Suresh Gunasks:
Gartner Group, a computer-industry con-
sultant, could rival opportunities of the
past, like the personal computer and the
Internet. “Life sciences will be a major
part of our business,” says George Turne
corporate vice president at Motorc
company best known for its cellphones.
But as makers of cellphones and Internet
equipment know too well, companies can
stumble even in a promising field.

The revolution, if events
Il take place in the r
companies and, eventually, in
office. Already information
technology is changing the way drugs are
discovered, and it promises to cut costs
and shorten the time needed to bring
promising medicines to market. Drug
companies could not do without new soft-
ware designed to organize, analyze, inter-
pret, and store biological information.

out as
rch labs

BIOLOGY MEETS BIOTECH — US News & World Report
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WEINTRALR

IHE ELECTROMAGNETIC RADIATION SURROUNDING US — ESPECIALLY
FROM CELL PHONES — MAY POSE UNSEEN DANGERS TO OUR HEALTH.
JUCE YOUR EXPOSURE TO EMFS.

EMF WAKE-UP CALL— Experience Life Magazine © ALICIA BUELOW



LEGENDS

STAR WARS JEDI QUEST SERIES — Scholastic © ALICIA BUELOW



THE CARBON CYCLE & THE HISTORY OF WRITING — National Geographic © ALICIA BUELOW
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